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N%’ama Advertising; Architecture; Artistic crafts; Books and
press; Audiovisual and multimedia (including
computer games publishing, film and cinema,
television, radio and parts of music); Cultural
education; Heritage (including libraries, museums
and historic sites); Visual arts (including design,
photography and visual arts)
WNIUA Advertising; Crafts; Film and broadcasting; Cultural

heritage and cultural facilities; Gaming; Literature

and Publishing; Music; Performing arts; Visual arts;
Visual graphics and characters
ANIIYDIUNINT Advertising and marketing; Architecture; Product

design, graphic design and fashion design; Crafts;
Film, TV, video, radio and photography; IT, software,
video games and computer services; Publishing and
translation; Museums, galleries and libraries; Music,
performing arts, visual arts and cultural education
aw%’gam’%m Core arts and cultural production (including Arts

education; Design services; Performing arts;
Museums); Supporting arts and cultural production
(including Arts support services; Construction;
Information services; Manufacturing; Retail;
Wholesale and transportation;)

*“ralevant activites being those which contribute to the creation, production, dissemination,
exhibition/reception/transmission or consumption/participation of cultural products and services”

“TsagBsessadl < $1eu

“TsngBsessadl < T1eiu

“WingBsessadl €, $1eu



Uszwnelng NuURflauarinanssy auns Aavsnisuans vaudad
AINBUAT NITUNTAINLAYATEINELE LS AITANUN
WA LIs N15LUYUT N1TOBNLUY NITLAUSNITAY
an1dnenssy wilty omsing nrsunmeunulne
nMsvieud ondetausssy @dnnuduasuiasugia
A319a33A (BIANITUNIVY) UALANITMUINITLATYFA

LALAIALLAIYR)
ﬁm OECD (2022), The Culture Fix: Creative People, Places and Industries, Local Economic and Employment Development (LEED), OECD
Publishing, Paris, https://doi.org/10.1787/991bb520-en.
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Figure 5.15. Typology of funding sources

+ Personal resources
Self-finance +  Retainsd profitz/own eamings
Public support + Grants
measures + Tax incentives
* Loans

* Micro-credit
Debt finance
- i + Overdraft
(Government, family, . ;
St incifutions) Invoice finance

+  Leasing/Hire purchase agreements

* Business angels
Equity finance + Venture capital
+  (Mezzanine) venture capital
+ Donation
* Sponsorship
+ Patronage

I Risk mitigation schemes, insurances ]

Crowdfunding

Source: OMC (20163)), Towards More Efficient Financial Ecosysfems, hitp:/(dx doi.org/10.2766/59318.

ﬁ"m OECD (2022), The Culture Fix: Creative People, Places and Industries, Local Economic and Employment Development (LEED),
OECD Publishing, Paris, https://doi.org/10.1787/991bb520-en
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= Song recording | Song mixing & mastering | Publisher
©  Artists ! producers ! Legal team
— = Recording engineers : : Artists & repertoire
=] - &3 Sessionmusicians | Cover art creation | Copyright administration
= % ] & Record label 1 Graphic designers i Mechanicals team
e = © Manager 1 Photographers 1 Royalties team
S \ | & Licensing/sync team
Song writing
Artists & 3
Song writers
Song development/
rehearsals
?;';tiw,‘e,s Online Streaming Live performance
MiSicians Streaming service providers (e.g. Artists
Spotify, YouTube etc) Musicians

Sound and lighting technicians
Dancers

Set designers

Booking agents

Legal team
Accounting team

R Curated play lists (e.g. radio and
onlne playlists)
Streaming service providers (e.g.
| I Spotify, YouTube etc)
Dis

Online live performance

Promoters
Venue owners

Use in TV, film, advertising
Film and TV production companies
Advertising executives

Live streaming platforms (e.g Legal team

Twitch, Instagram, YouTube) .

Sponsors Physical records
Record shops

CD/vinyl manufacturing and pressing
companies

ﬁ'm OECD (2022), The Culture Fix: Creative People, Places and Industries, Local Economic and Employment Development (LEED),
OECD Publishing, Paris, https://doi.org/10.1787/991bb520-en
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Figure 5.1. Cultural services as a share of total government spending, 2011 and 2019
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‘ﬁ'm OECD (2022), The Culture Fix: Creative People, Places and Industries, Local Economic and Employment Development (LEED),
OECD Publishing, Paris, https://doi.org/10.1787/991bb520-en
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*Hye-Kyung Lee (2022) Supporting the cultural industries using venture capital: a policy
experiment from South Korea, Cultural Trends, 31:1, 47-67.
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Cultural Appointed
- ) venture capital The funds run for
ministry/film Motae Fund )

! , . companies 5 years and
council provide annouces its create 'cultural invest into
money to Motae investment plan Lot

) L and "film" VC cultural
Fund (its and priority areas .

. . funds, combining production
cultural' and [twio or more . .
A investmaents from projects and
film' accounts rounds per year) ) '
\ Motae and firms
respectively) . .
private investors

— N  —

Figure 1. The creation of cultural and film VC funds.

i Hye-Kyung Lee (2022) Supporting the cultural industries using venture capital: a policy experiment from South Korea, Cultural Tre nds,
31:1, 47-67.
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*“https://www.kvic.or.kr/en/matching-fund/angel-matching-fund/overview (ﬁuﬁmﬁla’fuﬁ ®
NOWAIRAN b&ow)
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Venture Capital #1i41n32uamuiuneau Motae 1 VC Aidufiugsaiien
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Table 1. VC funds under Motae's cultural account 2006-2016 (unit: 100 million won).'

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 Total
No. of newly created funds 7 8 7 7 4 7 3 4 5 ] 6 67
Total amount of the funds 1,027 1,445 1,399 1376 821 2,260 625 765 1,796 2203 1,456 15173
Contributions from Motae'* 316 500 452 432 375 900 368 480 890 800 670 6,183

Source: MCST (2017).

A Hye-Kyung Lee (2022) Supporting the cultural industries using venture capital: a policy experiment from South Korea, Cultural Trends,
31:1, 47-67.

FuRausd a6 boos H47 A.A. boes NBINU Motae IHamulundt oo
auneaansansy waznsed uliiAnn1samuniemIuinussTukasn1sas1easIA o1l o d Aty
wardwasulia1Aena1vnITUAINEURSVEIBAINT1TOURE Bto NINITUNT N INKALNTLINELEEY
(broadcasting) N11588aE L& NIAGAAIMNTTUAUAT NII1TOUAY o,D0& KATAINGAAINNTTULNY
A915088Y @,¢RE TURILAT A.A. oxas 590 A.6. bood L LUININTEUATUNITAINUN A 1Y
Tuusssuuaznsasassanunisldnalamanstulaesyuiadiluswamuazdaasuliannisvene s
yosmsawuesaiitesyddy ednslsfin dnimmsldditedaunain mslénalanisnaiuduia
WevregduTausssuiilinanussdudgmwuie fu dewinnisusadunanissniiduulauie
finagdosdaloafunisldiunanouunuusiuvosnesuiuddy Tuvueiinguszasdvesnsdiy
uleemsiuiansssuuarnsaiasssauvanuaeiasudeusnnn ity

oo N3EIANYIUSEINANTALAS : La French Touch
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“° https://elaw.klri.re.kr/eng_service/lawView.do?hseq=68194&lang=ENG GEududletuil o
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““We are_creative, EY, Panorama des Industries Culturelles et Créatives-2025 L’économie
culturelle et créative, catalyseur de croissance d’innovation et d’influence, Rapport final, 10 décembre 2025
https://www.weare.sh/we-are-creative/ EuduiloTuil o N AR od o)
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31 We are_creative, EY, Panorama des Industries Culturelles et Créatives-2025 L’économie culturelle et créative, catalyseur de croissance

d’innovation et d’influence, Rapport final, 10 décembre 2025
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“*https://www.institutfrancais.com/fr/magazine/architecture/picc -dix-projets-du-reseau-
culturel-francais (AufuiloTuil & WouA1AN o)

“®Coalition francaise pour la diversité culturelle, Les politiques culturelles en France
https://www.coalitionfrancaise.org/wp-content/uploads/pol_cult_fr.pdf EududloTuil o NEBNIAN & D)
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it https://presse.bpifrance.fr/french-touch-de-bpifrance-bilan-et-horizons-de-developpement-du-plan-french-touch-10-mdseur-deployes-
depuis-2020-et-20-mdseur-dici-2030/?lang=fra (Fufiuiiatuil o NOuN1AL b&ow)
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VNTRURNNINGUATUAZRAAIMNTINAT19ATIA (Institut pour le financement du cinéma et des
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“Banque Publique d’investissement francaise ﬁ'ﬂ@fﬂsﬁ}uhafjﬂliyiﬁ'ﬁmi’uﬁ e SUIAN
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du-plan-french-touch-10-mdseur-deployes-depuis-2020-et-20-mdseur-dici-2030/?lang=fra GEudwdoTud o
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““https://www.ifcic.f/lifcic/qui-sommes-nous/ (FufulileTuil & wounAL o)
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