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© RESEARCH REPORT: E-COMMERCE INDUSTRY IN VIETNAM Edition 2018, EU-Vietnam Business Network (EVBN), Page
24 1Il. Market drivers 4. Government initiatives: The government’s Decision No. 1563 has approved a master plan to foster E-

commerce over the period from 2016 to 2020. The government considers E-commerce essential to help Vietnamese
businesses boost the domestic and export markets, join the global value chain, and enhance the national competitiveness

for global integration.
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? RESEARCH REPORT: E-COMMERCE INDUSTRY IN VIETNAM Edition 2018, EU-Vietnam Business Network (EVBN), Page
24 Il Market drivers 4. Government initiatives: The government’s Decision No. 1563 has approved a master plan to foster
E-commerce over the period from 2016 to 2020. The government considers E-commerce essential to help Vietnamese
businesses boost the domestic and export markets, join the global value chain, and enhance the national competitiveness
for global integration. The key elements of this plan include: Bolstering the efficiency of sovernment administrative services;
Ensuring 30% of the population buy goods and services online; Ensuring an average spend of EUR283.5 per person online;
Increasing revenue from online B2C to EUR8. 1 billion; Ensuring B2B revenue accounts for 5% of total retail spend; Ensuring
online B2B turnover is worth 30% of total turnover in 2020. In order to achieve these targets, the Vietnamese government is
planning to develop a comprehensive legal framework for all E-commerce activities. A national E-commerce payment system
and integrated e-payment solutions applicable to all E-commerce models will be established by 2020. Transportation as
well as delivery service networks and orderprocessing systems will be implemented in all cities and provinces nationwide.
The government will also formulate mechanisms for the settlement of disputes and handling of violations in the E-commerce
environment. Finally, to facilitate online shopping and e-payment, point-of-sale (POS) terminals will be installed in all retail
outlets, including department stores, supermarkets and modern distribution centres. Finally, 70% of electricity, water,
telecoms and media service providers will support the e-payment of service charges.
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©° RESEARCH REPORT: E-COMMERCE INDUSTRY IN VIETNAM Edition 2018, EU-Vietnam Business Network (EVBN),
Page 24 |Il. Market drivers 1. Growth in young population: The coming of age of Generation Z, accounting for 16% of the
population, or 14 million people in 2017, is expected to boost Vietnam’s E-commerce market in the next five years. This
generation, who will have never known a world without the Internet, will have started using mobile devices at a young age.
Millennials, representing 30% of the population (approximately 29 million people in 2017), are currently the largest group
of online shoppers in Vietnam. They are characterised by their changing lifestyle and willingness to pay more to improve
their lives. dufuiile o Aa1PY N.ALEDL hitp: z org. - -E- - - .
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W.Alb&ol https://kasikornbank.com/th/business/sme/KSMEKnowledge/article/KSMEAnalysis/Pages/Ecommerce_vietnam.aspx
°® Tax Alert, KPMG Tax and Advisory Limited, July 2019, Taxation of e-commerce in Vietnam On 13 June 2019, the
National Assembly of Vietnam passed a new tax administration law (“LTA”) which will impact many non-resident enterprises

selling goods and services into Vietnam via digital and e-commerce business models. These new rules take effect on 1 July
2020

Implications : The LTA imposes new statutory obligations as follows:

1. State agencies (e.g. the State Bank) will now become responsible for coordinating with tax authorities to facilitate
the collection of taxes on e-commerce activities;

2. Commercial banks will now become responsible for the collection of tax on behalf of foreign enterprises who
conduct e-commerce activities in Vietnam; and

3. Non-resident enterprises who supply goods and services and who do not have a permanent establishment in

Vietnam, are obliged to register, declare and pay tax in Vietnam or authorize other parties to do so on their behalf.
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However it is unclear how this ‘coordination’ requirement between the State agencies and the tax authorities will
work in practice. Additional legislative guidance, Decrees or Circulars will be required to outline how this will to occur in
practice HUAULID e HAIAN WALEDD  ntossmameiomycantensd
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